


Q1 2026 in summary

» Increased profitability in the first quarter and all margin measures improved
» Gross margin increased to 75.8% (74.1)
» EBIT margin increased to 10.4% (10.0)
> EBITDA margin increased to 22.2% (21.6)

» Organic growth amounted to 5.6% and like-for-like growth amounted to 3.8%

> Stable development in the subscription business and slightly lower in the cash business

> Synsam Lifestyle subscription business increased 6.1% in the quarter, affected by currency effects

> Net sales cash business increased 1.0% in the quarter, affected by currency effects

> Share of Synsam EyeView examinations increased to 21% in Sweden and to 23% in Norway
>  Profit after tax increased 51% and amounted to 131 MSEK (87)
> Earnings per share before and after dilution increased to 0.92 SEK (0.60)

» Strong cash flow and Net debt/Adjusted EBITDA was reduced to 1.67 (1.83)
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Q1 overview

Net sales amounted to 1 773 MSEK (1 708),
an increase of 3.8%

Organic growth amounted to 5.6% and growth like-for-
like was 3.8%

Gross margin increased to 75.8% (74.1)
EBIT increased to 186 MSEK (174)

EBIT margin increased to 10.4% (10,0)
EBITDA increased to 400 MSEK (375)
EBITDA margin increased to 22.2% (21.6)

Earnings per share before and after dilution
increased to 0.92 SEK (0.60)
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Positive organic growth in all markets

Organic growth Q1 Like for like Q1 EBITDA Q1 EBIT Q1

+6.5% +4.7% 267 MSEK (240) 185 MSEK (168)
Organic growth Q1 Like for like Q1 EBITDA Q1 EBIT Q1

+4.8% +4.5% 45 MSEK (52) 17 MSEK (24)
Organic growth Q1 Like for like Q1 EBITDA Q1 EBIT Q1

+4.2% +2.3% 57 MSEK (62) 25 MSEK (32)
Organic growth Q1 Like for like Q1 EBITDA Q1 EBIT Q1

+18.7% +14.1% 23 MSEK (26) -7 MSEK (-6)

)
114

Stores
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Sweden accounts for half of the Group’s business
and is the frontrunner of the strategy

Net sales Sweden Q1
g[gfv't’,’;c 12% = 9% 24%  12%  11% 8% 11%  11% MSEK 2026 2025
Like-for- 70, 4% 20% = 8% 9% 6% 9% 9% Net sales 873 818
ke Gross margin, % 77.5 74.2
EBITDA margin, % 30.5 29.2
EBIT margin, % 21.2 20.5

Greenfields Sweden

2019 2020 2021 2022 2023 2024 2025 LTMQ1 2019 2020 2021 2022 2023 2024
2026
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New stores — proven establishment strategy with rapid profitability

Rolling 12-months actuals (MSEK) - selected stores

Store Opening/Upgrade month  Sales EBITDA* Comment Opening/Upgrade month  Sales EBITDA* Comment
Synsam Norrmalmstorg 2019-03 == 81 29 Profil Optik Roskilde** 2022-12 === 12 3
" Synsam Hotorget** 2021-12 == 38 12 Synsam Séderképing 2023-03 == 6 3
¢ Profil Optik Odense 2021-04 == 16 4 Synsam Ostersund** 2021-04 == 17 6
¢ Synsam Aleksi 2021-08 4 35 8 Synsam Tierp 2020-12 == 12 7
T Synsam Taby** 2021-04 == 53 18 s Synsam Séffle 2022-12 == 9 4
Synsam Mall Of Scandinavia** 2024-07 == 44 9 2 Synsam Kalix 2022-12 == 8 2
Profil Optik Ngrreport 2025-01 == 13 £ L Synsam Lycksele 2022-12 == 8 3
NK Eyewear & Optics 2025-05 == 11 0 1lmonths Synsam Molde 2023-02 &= 6 1
: Synsam Askersund 2023-10 == 7 3
Y Synsam Are 2023-11 == 6 2
Synsam Sigtuna 2023-12 == 3 1
Synsam Narvik 2023-12 &= 6 2
Synsam Malung 2024-01 == 6 2
Synsam Vara 2024-03 == 3 0
Synsam Mariefred 2024-04 == 4 1
Synsam Hultsfred 2024-06 == 4 1
Synsam Hemse 2024-07 == 6 1
Synsam Ange 2024-10 == 5 1
Synsam Skillingaryd 2024-11 == 6 2

Synsam Kisa 2025-06 == 4 1 10 months

&) s¥nsAm GROUP
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*EBITDA measured including the effect of the IFRS16 standard. Includes a degree of estimates
**Refers to upgrade



Net sales cash

Long term strong development in net sales cash*, which
amounted to 3 305 MSEK LTM Q1 2026, an increase of 6.4%**
Average annso/o

2019 2020 2021 2022 2023 2024 2025 LTMQ1
2026

= Net sales cash (MSEK)

ual growth rate

2897
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*Cash sales comprises net sales from the categories of in-store sales, contact lens subscriptions and
online sales, meaning all net sales aside from Synsam Lifestyle spectacles subscriptions
**| TM growth corresponds to growth compared to the previous year’s LTM




Synsam Lifestyle — customer base increased by 7.2% YoY

Net sales Synsam Lifestyle (MSEK)

2019

2020

2021

2022

X0 @*®

2023

2024

2025 LTM Q1
2026

Customer growth remains stable
Active customer base Synsam Lifestyle (thousands)

y12 10 MO — _—

_+15,
12y 416 +20 770
+2 71
TS ——— 703718
667

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2023 2024 2025 2026
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Churn decreased in three of
four countries

Churn excluding Denmark

2,31% [l 2,37% 2,58% [l 2,67% [l 2,66% [l 2 57°% 2,74% Il 2 64%
1,97% Wl 1,840 [ll 1,850 [l 207 % J >/ 13%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2023 2024 2025 2026

Total churn

2,515 [l 2, 60% [ 2/69% [ -84 [ 291 | 2.88% 2,97% [ 3,04%
2,17% 2,28% 2,33% °
. .

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
2023 2024 2025 2026
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Share of Synsam EyeView examinations
is increasing and contributing to growth

Of the total eye examinations* during the quarter, 21% were carried
out using Synsam EyeView in Sweden, and 23% were carried out
using Synsam EyeView in Norway

= Share of Synsam EyeView examinations in Sweden:

19%
17%
149%

Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026

21%

= Share of Synsam EyeView examinations in Norway:

220/ 23%
l

Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026
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*Total number of eye examinations that can be performed by opticians



FINANCIAL DEVELOPMENT
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Long term financial development - strong trend

Net sales development Profitability development Average
+23% annual growth
te:
+13% 4120/ 1689 1714 % oo
°©  +9% +10% . . 9
+11% o 1 440
fa
+2% o) g\‘° 7 o657 129
nn 1274
p.ve‘age eCs 1217
5277 984 948
4 669
=) 13%
3 7413 806
2019 2020 2021 2022 2023 2024 2025 LTM Q1 2019 2020 2021 2022 2023 2024 2025 LTM Q1
] 2026 2026
Net Sales (MSEK) YoY growth B EBIT (MSEK) EBIT margin Adjusted EBITDA (MSEK)
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*LTM growth corresponds to growth compared to the previous year’s LTM



Strong cash flow and lower Net debt/Adjusted EBITDA

= Cash flow from operating activities before changes in
working capital increased to 349 MSEK (242) in the
quarter

= Cash flow from operating activities increased to 374
MSEK (310) in the quarter

= Cash flow from investment activities amounted to -78
MSEK (-91) in the quarter

= Net debt decreased to 2 864 MSEK (2 944) at the end
of the period. Net debt/Adjusted EBITDA decreased to
1.67 (1.83) in the quarter. Repurchase of 56 MSEK
(102) during the quarter.

@ SYNSAM GROUP

Cash flow from operating activities before changes in

working capital
1382
1218

242 349

2025 2026 2025 2026
Q1 LTM Q1

Cash flow from operating activities
1330
1025

310 374 I
m =

2025 2026 2025 2026
Q1 LTM Q1

Cash flow from investing activities
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2025 2026 2025 2026
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Q1 2026 RESULTS | 13



SUMMARY
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Increased profitability in the quarter and
all margin measures improved

» All margin measures improved:

» Gross margin increased to 75.8% (74.1)
» EBIT margin increased to 10.4% (10.0)

» EBITDA margin increased to 22.2% (21.6)

» Organic growth amounted to 5.6% and like-for-like growth

amounted to 3.8%

» The customer base for Synsam Lifestyle increased 7.2% and
amounted to approximately 770 thousand (approximately 718

thousand)

» Strong cash flow and Net debt/Adjusted EBITDA was reduced to
1.67 (1.83)

»  Exclusive partnership with global star Erling Haaland
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